“Maine Invites You
continues to evolve to
remain an essential market-
ing resource for hundreds of
Maine tourism-related busi-
nesses. So far, this approach
has been very successful,
with orders for the 2010
edition up an incredible 49%
in April alone!”

—Pat Eltman, Director
Maine Office of Tourism

Again this year, Maine Tourism Association is making it even easier for you to reserve your space in the Maine Invites You with
an on-line and secure contract form: https:// forms.mainetourism.com/ miy. No more printing out forms and
then writing in your information. Just a few keystrokes, hit “submit” and it’s done! To get the latest rate information, including
technical specs and deadlines, please click here or go to http:/ / www.mainetourism.com/ assets/ ratecard.pdf.

CONTACT

Michael C. Conley, Manager-Advertising & Membership Sales
phone: 207-623-0363 ext. 107, 800-767-8709 ext. 107

fax: 207-623-0388

e-mail: meconley@mainetourism.com

Web site: www.mainetourism.com

Mobile site: m.mainetourism.com




2011 MAINE INVITES YOU ADVERTISING RATES /REQUIREMENTS

On-line form: https://forms.mainetourism.com/miy ® www.mainetourism.com/assets /ratecard.pdf

PREMIUM POSITIONS 1/3 PAGE SQUARE OR VERTICAL
BACK COVER (COVER4) ............ $ 9,095 . $ 3,245
INSIDE COVERS (COVERS 2 &3) ...... $ 8,195 2L $ 2875
PAGE 1 AND LASTPAGE . ........... $ 7,975 blackand white ... ... $ 2,345
PAGESS, 7TANDO ...........vee $ 7590 bleeds additional . ................ $ 220
2-PAGESPREAD .................. $13,890
1/6 PAGE HORIZONTAL OR VERTICAL
FULL PAGE BLEED AEc $ 179
6. $ 6,845 2 $ 155
e $ 5775 black and white.................. $ 1365
black and white . .. ............... $ 4,945
1/12 PAGE SQUARE
FULL PAGE ARIEERETIERERREERRREREE $ 9%
BE.. o $ 6625 26 $ 8%
26, $ 5550 black and white ... § 780
black and white . . ................ $ 4740
1/24 PAGE HORIZONTAL
1/2 PAGE HORIZONTAL MO $ 60
A, 4,745
o : voen  RESPONSECARD....... $ 4740
RERRERER e ! Client is responsible for production of card and shipping direct
black and white . .. ............... $ 3245 to printer. Contact Maine Tourism Association for specifications
bleeds additional . ................ $ 220 and quantities. Limited availabilities.

MAINE'S OFFICIAL TEAVEL PLANNER

VisitMaine.com

ETRAVELPLANNER LINK (must have purchased ad) (FREE)
(Please make sure you list your Web site address within your ad to receive your FREE link.)

DEADLINE OCTOBER 1, 2010!

1/6 Vertical size:
2/8"Wx 4%/4"H

1/3 Vertical size:
2/8"Wx 9%/4"H

2-Page Spread Full Page 1/38q. size:
Live area: 133/4” W x 9 ¥/4"H Live area: 67/8"Wx 9%/4"H 4Y27W || 1/12 5. 1/6 Hor. size:
Bleed size: 16 /4" W x 10 ¥4” H Bleed size: 8 '/4"Wx 10 ¥4"H Al I 42 Wx2iaH
Trims to size: 16“Wx 10 /2" H Trims to size: 8" Wx 10 /2"H L/2 Hor size 21/3" H "

1/24 Hor. size:
24/8"Wx1'H

678" Wx4¥4H

MECHANICAL REQUIREMENTS
Trim Size: 8'x 10 1/2" Live Area: 6 7/8"x 9 %/4"
Line Screen: 133

ELECTRONIC FILES  Acommercial-quality color proof for color ads must accompany your file to represent exact color expected on final printed job. Maine Tourism Association will not accept responsibility
for color ads unaccompanied by a color proof. If proof is not provided, a DCP proof will be generated and $50/per proof will be billed to the advertiser.

FIP Site: All lower case. Host: rogue.sephone.com User: mta-trans Password: mta-trans

High-res PDF file: PDF /X-1a:2001 (see page 2 for specifications)

Applications: Macintosh InDesign vCS2, QuarkXPress v8 (or earlier), Any graphics files created in Adobe Photoshap vCS3 or earlier, Illustrator vCS3 or earlier, and saved in TIFF or EPS format only.
Include native application versions of all EPS files.

Grayscale or CMYK color images should be scanned at 266300 DPI and within 20% of the size used in the advertisement.

Line art—1200 DPI at the same size or larger than the size used in ad.

All screen fonts and Type 1 PostScript printer fonts (no Multiple Master or TrueType, please) including those used in graphics and EPS files.

Do not use Pantone or Spot colors in creating EPS image files—CMYK only. Must supply EPS or TIFF files for all pictures and graphics (no JPEGs or PICT).

Files received that are created with Windows, we be converted, with their nearest Macintosh equivalents, and no discounts will apply.

Ads may be submitted on a CD or DVD and must be accompanied by a commercial-quality color proof.

A printout listing the files contained on the CD or DVD.

Alaser printout of the ad including all process color plates for two-color and four-color ads (no Pantone plates). PY. 1
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FILE EXPORTING TO PDF

How to create a PDF/X-1a Directly Exported from

ASSOCIATION

INDesign CS2 & CS3

To export a PDF/x-1a, go to: File>Export. Name the file and
select PDF as the output type. Maine Tourism Association

uses the standard PDF/X-1a:2003 preset, plus the addition
of marks and bleeds. Please follow the screenshots below

to make sure your settings match ours.
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General: Select
"[PDF/X-1a:2001]"
from the Adobe PDF
Presets. Select
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from the Standard
menu (when selected,
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to "modified").

For Full Page Ads -
Marks and Bleeds:
Select "All Printer's
Marks" and set the
"Offset" to 0.166 inch.
Adjust bleed to 0.125
inch on all sides.

Advanced: Leave
settings as is.

Select "High Resolu-
tion" Transparency
Flattening.
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it's readily available
from the Preset drop-
down menu for future
exports.
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2011 MAINE INVITES YOU ADVERTISING PRODUCTION /DEADLINES

On-line form: https://forms.mainetourism.com/miy ® www.mainetourism.com/assets /ratecard.pdf

PRODUCTION CHARGES

Advertisers submitting non camera-ready materials will be charged:
Ad production, typesetting, layout ..................... $75/hour
Digital color Proof ...........ceeerrvveveenmnnenerresineenns $50

Ads that do not conform to MTA's specifications will be returned to the advertiser/agency for correction at advertiser’s expense, if time allows; otherwise corrections will be made in house and advertiser will be
invoiced for production.

PREMIUM POSITION

Advertisers in the Premium Position rotation must sign a contract and pay a 50% deposit by August 2, 2010 for their rotation space. Balance of payment requirements remain in effect. Maine Tourism Association
reserves the right to sell the space after that date to other interested parties. Advertisers wishing to be considered for a Premium Position should make that request in writing, attention Michael Conley, Publication Department.

REGIONAL CO-OP ADVERTISING (Chambers, CVBs, Business Associations)
Co-op advertisements will be accepted only in full pages at the full-page rates shown.

SPECIAL POSITION REQUESTS

Positioning of advertisements is at the discretion of Maine Tourism Association (MTA), except when hoth the advertiser and MTA agree on a placement position and the advertiser has paid a 10% premium.

DEADLINES, DISCOUNTS, AND DEPOSITS
Final closing date for space reservations, ad copy and payment for Maine Invites Youis October 1, 2010.
Must supply a signed contract or signed insertion order to arrive no luter than October 1, 2010.

Established advertising agencies supplying materials as required by Maine Tourism Association will be entitled to a 15% discount provided no prior balance exists from the agency or
the client. All discounts will be rescinded if the balance is not paid by November 1, 2010. (No exceptions)

A 5% discount is available to all advertisers who pay in full by October 1, 2010.

A1 /2% monthly charge, that will not be waived, vill be applied to the overdue balance heginning November 1, 2010.

MasterCard, VISA, Discover and AMEX accepted. A 1%/2% monthly charge, that will not be waived, will be applied to the overdue balance heginning November 1, 2010.
Cancellation Policy: Signed contract must be cancelled in writing within three business days prior to deadline date.

CIRCULATION

300,000 copies of Maine Invites You will be distributed through print and unlimited copies electronically at www.mainetourism.com for response to domestic and international inquiries received by Maine
Tourism Association and the Maine Office of Tourism. Distribution begins in January 2011.

GENERAL CONDITIONS
All advertisements are subject to acceptance by Maine Tourism Association.

Maine Tourism Association reserves the right to hold advertiser and/or its advertising agency jointly and severally liable for such monies as are due and payable to Maine Tourism Association and/or for claims arising
from contents of advertisements.

Maine Tourism Association shall not be liable for any costs for damages if for any reason it fails to publish an advertisement.
Maine Tourism Association is not responsible for insertion of incorrect information or for any errors in editorial, index, or free listings.

Advertising materials must be submitted in a form specified under Mechanical Requirements. All ads must be accompanied by the required proof. Errors occurring because provided materials or proofs fail to meet
Mechanical Requirements shall not entitle an advertiser to an adjustment or refund.

No conditions other than those set forth in the rate sheet shall bind Maine Tourism Association unless specifically agreed to in writing by Maine Tourism Association. Maine Tourism Association will not be bound by
conditions printed or appearing on order blanks or copy instructions which conflict with provisions of the rate sheet.

ADVERTISING POLICIES
All advertising is subject to Maine Tourism Association approval. Advertiser agrees to indemnify and protect Maine Tourism Association from any claims or suits based on the subject matter of advertisements.

Submission of copy is the responsibility of the advertiser. Copy from last insertion will be run if new copy is not received by closing date. If no previous insertion, client is liable for cost of contracted space not used and
space will be allocated at the discretion of Maine Tourism Association.

In compliance with existing state laws, we cannot include any advertising that could be interpreted as discriminatory.

MAILING/SHIPPING
Publications Department w
Maine Tourism Association )
327 Water Street, Hallowell, Maine 04347-1341 M

CONTACT

rﬁﬁ

Michael C. Conley, Manager-Advertising & Membership Sales
phone: 207-623-0363 ext. 107, 800-767-8709 ext. 107

fax: 207-623-0388 © e-mail: mconley@mainetourism.com ASSOCIATION
Web site: www.mainetourism.com

Mobile site: m.mainetourism.com

PUBLISHED BY

Maine Tourism Association, a non-profit membership organization for the promotion of tourism to Maine. Chief Executive Officer: Vaughn Stinson, CTC
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