














Maine Tourism Association is a
non-profit association. In this ca-
pacity, we operate the state visitor
information centers and produce
the state’s official travel planner
for worldwide distribution.

Our association, in its 88th year,
is the acknowledged, private-sec-
tor tourism leader in the State of
Maine. The Association’s member-
ship is made up of professional
leadership and organizations
whose goal is to promote Maine
as a prime vacation destination.

MAINE GUIDE TO INNS AND BED &
BREAKFASTS AND CAMPS & COTTAGES

An annual favorite of travelers every-
where is the Maine Guide to Inns and Bed
& Breakfasts and Camps & Cottages, fea-
turing a vibrant 4-color layout and detailed
listings of many of Maine’s finest lodging
establishments. With a print run of over
50,000 copies, the Guide gets into a lot
of hands and is seen by a lot of eyeballs.
And don't forget that it is also available as
an on-line eBrochure, which increases your
business’s exposure even morel!

Ever better, there are some positive
changes coming in the 2010 edition. First
of all, it will be a larger publication, with
easier to read print and larger photos.
And we've lowered the cost of Property
Listing from $220 down to $200. We are
also making half page ads available for
only $325. Of course, we will continue to
offer the very popular full page ads for the
absurdly low price of $455.

—Michael Conley,
Manager - Advertising & Membership Sales
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To make reserving your place even easier for
returning advertisers, there are completed contracts
already prepared that only need your OK of the ad
copy and photo and a signature to get your spot
back in the 2010 Maine Guide to Inns and Bed &
Breakfasts and Camps & Cottages.

The Maine Guide to Inns and Bed & Breakfasts
and Camps & Cottages will be available in early
2010, so reserve your ad in this exciting and popu-
lar publication. For more information, please call
Michael Conley today at 623-0363, ext. 107 or
email him at mconley@mainefourism.com.

HOW TO LIST YOUR EVENT

Please enter your events on the Maine Tourism Association’s Web site at:

http://listings.mainefourism.com/newEvent/

Please allow 7-10 business

days for them to be posted to
the Web site. To check events
already on the calendar visit:
www.mainetourism.com and

click on the icon on the home
page to search the calendar.

The Maine Tourism Association
reserves the right to edit events
for space and content.
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Recession got you down?
Let us help you get more Call us now! 207-633-3934
new and repeat business
in 2009, and gain market ACRO

share when the economy GLOBAL

Travel, Tourism and Hospitality Marketing
rebounds next year. 207-633-3934  info@acroglobal.com

Do Business with a Member

BOATS AND BLOOMS - A COASTAL COMBINATION

Visiting either Coastal Maine Botanical
Gardens or Maine Maritime Museum is a
memorable, even lifechanging experience.
Visiting both within a day or two of each
other offers a whole new perspective on the

world we call Mai ne, a nd discounts make The Gardens and Musaum are colaborating to brng
! nd ais ot e gt et
the prospect just about irresistible. P & I qer———
‘both the Gardens and Museum within the space of two

The Gardens and Museum are collabo- —————

. | i . faclity to recelve $2 offeach regular adult admission. I's a

rating to bring savings to visitors throughout [ e
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the month of October. In this new Boats and
Blooms program, anyone who visits both
the Gardens and Museum within the space
of two days needs only show an admission
sticker from the other facility to receive $2
off each regular adult admission. It's a great incentive to discover two cultural
gems located within a halfhour of one another on Maine’s mid-coast.

Coastal Maine Botanical Gardens, on Barters Island Road in Boothbay, of-
fers spectacular ornamental gardens, miles of waterfront and woodland trails,
impressive stonework and sculpture, and massive waterfalls — all amid 250
shorefront acres of native forest, ledge, and ponds.

The Visitor Center houses the Kitchen Garden Café, hailed by Yankee
Magazine as the best place for lunch in the area; the Gift Shop full of appeal-
ing, fop-quality items for all ages; and fine art exhibits.

The pathways of the new Lerner Garden of the Five Senses wind through
areas fo appeal to each sense in turn. Interactive elements include a reflexolo-
gy labyrinth, sound stones, and intriguing water features. Touching and tasting
are encouraged, and sculpture enhances the sensory experience. This is but
one of many areas that comprise the Central Gardens.

On view throughout the Gardens until next spring are two-dozen larger-
than-ife animals sculpted in steel by Wendy Klemperer — a magnificent display
in natural seftings. For more information, call (207) 633-4333, or visit www.
MaineGardens.org.

Maine Maritime Museum is located on a beautiful 20-acre campus on the
banks of the Kennebec River in Bath, Maine. Indoors, visitors enjoy galleries
with exhibits and hands-on activities for all ages. Outdoors, visitors can stroll
through the historic shipyard and see how some of the greatest wooden ships
in the world were built, learn about lobstering in the L.L. Bean Exhibit, enjoy
lunch under the towering sculpture of the schooner Wyoming (the largest
wooden sailing vessel built in North America), tour the Victorian-era Donnell
House, and play on a pirate ship...all with the backdrop of the towering
cranes of Bath Iron Works!

Seasonal river cruises allow visitors the best view of the area’s lighthouses
and spectacular scenery. Currently on exhibit is “Net Worth: The Rise and Fall
of Maine’s Fin Fisheries,” which stirs up a heady chowder of Maine history,
economics, politics, and technology that has shaped the deceptively simple
task of pulling fish from the sea. The exhibit features a seldom, if ever, seen
on-land installation of both a full-size groundfish trawl net and a purse seine as
they would deploy underwater — presenting the visitor a real “fish-eye” view.
To learn more about Maine Maritime Museum, call (207) 443-1316 or visit
www.MaineMaritimeMuseum.org.
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Maine State Visitor Visitor Information Center
Information Centers TRAFFIC FIGURES FOR SEPTEMBER

Maine Tourism Association proudly operates

Information Centers at these locafions: Corrent Month Yoar-to-Date Y-D Comparison
2008 2009 2008 2009 2009/2008

Calais 2,304 2423 14,682 13,416 -1,266 9%
*Fryeburg 12,349 6,129 66,503 a,2Mm -25,232 -38%
Hampden (N) 9,768 14,045 70,446 81,340 +10,894 +15%
Hampden (S) 8,716 8,048 56,612 54,360 -2,252 4%
Houlton 2,553 2,947 17170 18,349 +179 +1%
Kittery 49,186 55,578 352,502 348,903 -3,599 1%
+West Gardiner 2,893 9,920 %
Yarmouth 20,547 21,624 129,067 123,679 -5,388 4%
TOTALS 105,423 114,287 706,982 691,238 -15,744 2%

* Problems with electronic counter in 2008,
+0pened for operation May 2009,

Maine Tourism Association and the Maine Innkeepers Association have negofi-
ated new fees for reservation services through InnLink. Changes have been
made in the Implementation, Reservation Service fees and Monthly Minimum
for all new InnLink contracts. Current customers have the choice to change to
the new fee structure or remain at their existing fees.

Learn More af: www.mainetourism.com/assets/innlink.pdf

New InnLink
Reservation Fees

FEATURED MEMBER

Maine Tourism Association “gly Anne Deep Dea Fislling
207-646-7202 * www.uglyanne.com

Welcome aboard Ugly Anne, Deep
Sea Fishing. Ugly Anne has been carrying
passengers since 1976, and fishing since
1981. From Father’s Day through Labor Day,

1:15-5:30, from Perkins Cove, Ogunquit
Maine, weather permitting. The morning trip
is $50.00 per person and the afternoon trip is $45.00 per person. We welcome
families to come and try their luck, no experience necessary, our experienced
crew will be there to teach you and help you to land that illusive “big fish”.
Sometimes the smallest fisherman catches the biggest fish, sometimes the biggest
fisherman does not catch any fish. Ugly Anne is equipped with the usual compli-
ment of electronics, two of everything, from radar, gps and fish finders, along
with the emergency radios and cell phones. She carries two life rafts for a total
of 40 passengers, and one life preserver
per passenger and crew, is inspected an-
nually by the Coast Guard, and run by an

" experienced licensed captain and mates.
The usual number of passengers is around

| 25 per trip, often less, and never more than
30, gear is included in the price so no one
needs fo bring anything other than lunch
and drinks, warm clothes if necessary. From
mid-May until Father’s Day, then after Labor Day through the end of September,
Ugly Anne runs full day fishing trips, from 7-4, for $75.00 per person. Private
charters are available. You should call for information, reservations are definitely
recommended. Come and fish with us and you might even find out how Ugly
Anne got her namel!

The following are the telephone
extensions to contact us at the Maine
Tourism Association, 207-623-0363:

Callie Marsh
Carolyn Manson.....

Diane Hopkins

Laurel Stevens
Marcel Labbe
Michael Conley

Micheline Pierre.....

Shawn Brann

Sherry Byme

Vaughn Stinson
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